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BREAKING NEWS

YOUR LOGO CAN’T STAND IN FOR A PERSON
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Source: https://foundationinc.co/lab/b2b-marketing-linkedin-stats/

https://foundationinc.co/lab/b2b-marketing-linkedin-stats/
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61 million LinkedIn users are senior-level influencers.

40 million are in decision-making roles.

Source: https://foundationinc.co/lab/b2b-marketing-linkedin-stats/

https://foundationinc.co/lab/b2b-marketing-linkedin-stats/
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I’m looking to 
advance my 

career.

I want to meet 
the reporters.

I’m looking to 
do business.

I need a few 
days off from 

my family

I want to see 
and be seen.

I want to learn 
best practices.

I have news 
to share.

I want to stay 
informed about 

my industry.

I want to see 
my conference 

friends

I want to 
promote a cause.
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90 million LinkedIn users are senior-level influencers.

65 million are in decision-making roles.
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Why LinkedIn?
Driving Your Social Strategy with LinkedIn
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LinkedIn – the most trusted social network
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Executives’ LinkedIn posts tend 
to get 8-20x the engagement of 
their company’s accounts
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Choose your digital business card
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What Makes A
Chief Influencer?
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Chief Influencers
         Start in the Center
                



They Trust You

‣ Colleagues

‣ Partners

‣ Classmates They Know and Like You

They Should Know and Like You

They Forget or Overlook You

Start in the Center
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Chief Influencers
         Start in the Center
                Embrace the Gray
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https://docs.google.com/file/d/1X9OPM2vVAJwvd3uSK5QaXYbFJX2p7jQP/preview
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Chief Influencers
         Start in the Center
                Embrace the Gray
                       Elevate Others
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Chief Influencers
         Start in the Center
                Embrace the Gray
                       Elevate Others
                              Learn the Lingo



35

Reach more people with 
hashtags and mentions
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Reach more people with 
hashtags and mentions

Replace a link preview 
with an image
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Reach more people with 
hashtags and mentions
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Reach more people with 
LinkedIn articles
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Type @ and select the 
organization or person

Mentions Matter
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Research Your Hashtags
Use 3-5 of the right 
hashtags in a post



42

Chief Influencers
         Start in the Center
                Embrace the Gray
                       Elevate Others
                              Learn the Lingo
                                     Go for Growth
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LinkedIn Creator Mode
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Chief Influencers
         Start in the Center
                Embrace the Gray
                       Elevate Others
                              Learn the Lingo
                                     Go for Growth
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Thank You/Questions?
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